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http://www.anglingnews.net/rep_detail.asp?ID=3336
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18 activities are covered in the report under fouibroad headings:
Angling

1 Freshwater angling for coarse fish (pike, bre@ach, perch etc.)

2 Freshwater angling for game fish (trout, salns@g, trout)

3 Sea angling from the shore

4 Sea angling from boat

Sailing/Boating

5 Sailing at sea.

6 Boating at sea in rowing boats, canoes etc. (@rithithout out-board engine)
7 Boating, cruising at sea in power-boats, rigithtable boats (RIBS) or boats with in-board engine
8 Cruising/boating on inland waterways.

Seaside/Resort Trips

9 Swimming in the sea

10 Whale/dolphin watching

11 Bird watching in coastal areas

12 Visiting Nature Reserves in coastal areas

13 Other trips to the beach or seaside

14 Other trips to the Islands

Watersports

15 Water skiing/jet skiing

16 Surfing, Sail Boarding

17 Scuba Diving, Snorkelling

18 Other Sea Spor
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Combine tourism resources

We need to combine our tourism resources, for elgrtipe ‘Soft adventure’ theme, with tourist infortoa, food
and dining, entertainment, access, transportatidrtlze environment. This will allow us to createcaerall visitor|
experience which will be authentic, enriching anehmrable. Important tourism resources, for thet-adizenture
theme for example include:

« Destination resorts;

» Adventure centres;

* Family attractions;

* Must-see attractions;

* Angling waters;

» Equestrian activities;

» Race courses;

« Golf;

* Walking;

« Inland cruising;

« Cycling;

« Pitch and putt; and

« Water-borne craft providing boating trips.

It will also be necessary to focus on innovatiomtke sure that products keep adapting to the rharke

For example, the types of activities that peopléwant to take part in as part of ‘soft adventusél evolve as
new sports and activities develop and become faabie.
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The high numbers afea liceon poorly managed salmon farms and the fall in wééd trout
populations

in the West of Ireland are symptoms of the curfeck of coordination. This link was identified by
the Central Fisheries Board and is a serious iaéueh has contributed to thieecline in angling
tourism in some areas.

Page 37 (48)

Angling

* There has beenserious reduction in stock levelas well asvater quality in recent years and this
has resulted inegative publicity for the sector

* Some overseas visitors have to geteral different licenses and permitén both the Republic and
Northern Ireland and this @iscouraging.

« Historically, tourism and the local community hahaddifferent ways of handling the fishing
resource This hasot always been in the best interest of tourism particularly in relation to the
problems associated with drift netting and the equgnt reduction in stock levels.

» There are some problems with tourists getting st inland and sea angling fisheries.
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Marine tourism (including sailing)

* Modern public facilities in Ireland and services ¥isitors, linked to best practice in beach

management, are not as high as the standards cdynse@m abroad.

« The visitor marina network is incomplete, partanly along the west and north-west coastline.

» There are no clear policies around planning anesfaore issues for marine tourism.

 There is a rather thin network of sailing, boatimgtersports and dive centres. There are also ver
few marine or water-themed visitor centres, in &&gtegic locations.

 There are localiseshortages of sea angling and small tourism vessels.

« Viewing points or vessels for whale and dolphinakatg are poorly provided compared with our

neighbouring competitors.

Page 52 (63)

Other projects need boost from tourism fund

The Marine Institute have separately identified8 million requirement to provide service centres
busy seaside resorts; while the Central and Rebkiskeries Boards are setting out the spend
required toensure access to angling waterfhese important elements of tourism infrastructie
need support from a separate funding line.
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Angling is an important sector for
Irish tourism offering sustainable
economic potential, especially in
rural and coastal areas.

« This leaflet presents a summary only of the neatsgy. More details can be requested from Faitamd
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This is what
Europe needs:
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Satellite Study A
Fishing Waters &
Fish Populations
Typology, Trends

PAN-EUROPEAN ANGLER SURVEY

RECFISH — General Research Design

ACTIVE ANGLERS

how many, who

Satellite Study B
Fishery Management
Owners, Managers,
Angling Clubs

how often, where
type of fishery + fish
[— How much do they catch

Satellite Study E
Sea Angling & Tourism
Status, Case Studies,
Stakeholders, Trends

how much do they spend

Satellite Study C
Aquaculture & Angling
Importance & chances of

production for fish stocking

POTENTIAL ANGLERS

Satellite Study F
Inland/Freshwater Angling &
Tourism
Status, Case Studies
Stakeholders, Trends

how many & who

angling holidays?

Satellite Study D
Tackle Trade &
Equipment Providers
producers—-wholesale—retailers

potential expenditure

Satellite Study G
Angling and Environment

The view of hydrobiologists,
governmental bodies & NGOs

T\ J

Satellite Study H
Angling Media + Internet
present scope, importance as
partner for future growth




& ) #

Satellite Study A
Fishing Waters &
Fish Populations
Typology, Trends

Satellite Study B
Fishery Management
Owners, Managers,
Angling Clubs

Satellite Study C
Aquaculture & Angling
Importance & chances of

production for fish stocking

Satellite Study D
Tackle Trade &
Equipment Providers
producers—wholesale-retailers

A)

ACTIVE ANGLERS

how many

who (sociodemographic profile)

how often (angling days)

where (home regions, holiday countries)

which type of fishery + species of fish

/ PAN-EUROPEAN ANGLER SURVEY\

sea | coasts | rivers | lakes | ponds
| — "game"
"coarse"
how much do they spend
| equipment | fees & travel & boats & | other
&tackle | licenses ion | rental | items

indicators for growth potential

+ general willingness to pay more

+ presently unexploited interest in angling holidays
« interest in upgraded services (courses, guides)

POTENTIAL ANGLERS

past anglers + interested starters

how many & who (sociodemography)
interest in angling holidays
(countries / regions, sea — rivers — lakes)
potential expenditure levels
very large representative sample
(ca. 90.000 interviews)

o

J

Satellite Study E
Sea Angling & Tourism
Status, Case Studies,
Stakeholders, Trends

regional

Boards &

Satellite Study Agencies

Inland/Freshwater Anglin
Tourism

Status, Case Studies,

Stakeholders, Trends

S

Satellite Study G
Angling and Environment

The view of hydrobiologists,
governmental bodies & NGOs

Satellite Study H
Angling Media + Internet
present scope, importance as
partner for future growth
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Thank you for
your attention !

Picture provide by EAA

Page 4:

Did you know?
* Europe has an estimated 8-10 million anglers
fishing for sport or pleasure at sea with a relatq
industry of 8-10 billion Euros.

http://ec.europa.eu/maritimeaffairs/publications_enlhtm
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